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As we’re sure you know, there’s a 

lot of information floating around 

out there right now. Some of it’s 

good, some of it’s not. Over the 

past few days, we’ve done the 

heavy lifting and read through 

many of the articles, blog posts 

and reports and have compiled a 

list of the most valuable tips and 

best practices for marketing during 

a crisis. These tips are applicable 

to any brand in any industry. If you 

have any questions for how your 

brand can begin executing on any 

of these tips, feel free to reach out.

Adding to the already existing anxiety and 
pandemonium is not productive for anyone, 
and it will especially not be productive for  
your brand. Just don’t do it.

It’s important to constantly reassess your 
plans and approaches to dealing with 
this crisis. 

Google has put out some of their own 
media principles amid coronavirus.

One key way that General Mills, among 
other large brands, are approaching their 
marketing is “to avoid the temptation of 
simply driving short-term revenue.”

“For us, brand building is a long-term 
investment. It’s not only what we do this 
quarter. So, we will continue to build our 
brands in appropriate ways, because the 
impact is not only for now, but it”s three 
months from now, and six months from 
now,” CEO Jeff Harmening said.

“Now more than ever, it’s important  
to know what customers feel and do,  
and why.” 
 

Ask sales and account managers or 
other employees what they’re hearing 
from clients in order to get a better 
understanding of how you”re needed  
at a time like this.

Now, more than ever, it’s important to make 
sure all creative is done with consideration 
to the circumstances we’re in. For the 
COVID-19 crisis specifically this can mean 
avoiding pictures or videos of people in 
crowds, anything that encourages food 
hoarding, etc.

Because we all need a little more positivity 
at a time like this. 

“Priorities have changed and gaining  
your customers” trust is more important 
than ever”

• Customer retention is going to be 
holding a lot more weight than customer 
acquisition. Current customers are the 
ones who are most likely to do business 
with you again. Show them why they 
trusted you in the first place by putting 
out content that reaffirms your expertise.

“Set realistic expectations about service 
levels, product launch dates, product 
availability, and so on.” 

“Evaluate current policies and consider 
rational changes- for example, allowing 
cancellations or extending payment terms.”

People are looking at their screens now 
more than ever. Which provides a great 
opportunity to engage, educate and 
entertain your audience. The brands that 
 had previously been working on building 
content libraries are glad they have content 
to remix and recycle. 

That’s right. Outright ask your audience 
what you can do to help them. We did it 
ourselves in our last email blast (and this  
tip sheet is part of our response to what  
we heard).

“If your business is affected, Google 
recommends updating your business  
hours and description in your Google  
My Business profile. 

Aside from letting people know when  
they can stop by your business, you  
can also update your description to  
give more information regarding any 
additional precautions you are taking 
or if there are changes in services.”

We’re all in this together and working as 
a team (from a distance of 6 ft apart, of 
course) is the most productive way to find 
solutions. Let us know how we can help.

Avoid marketing with fear.

Go with the flow

Continue to build for the long-term

Listen.

Consider the creative

Continue to add positivity 

Continue to establish your brand as 
an expert in your industry.

Communicate clearly Part 1

Don’t stop creating content

Ask how you can help.

Communicate clearly Part 2 
(actionable tip)

Take a deep breath. 
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https://www.gartner.com/en/marketing/insights/articles/adapt-the-marketing-strategy-for-covid-19
https://www.thinkwithgoogle.com/marketing-resources/covid-19-media-principles/
https://www.warc.com/newsandopinion/news/general-mills-marketing-strategy-at-time-of-covid-19/43394
https://www.foodnavigator-usa.com/Article/2020/03/18/COVID-19-Emerging-brands-refine-go-to-market-strategies-marketing
https://www.gartner.com/en/marketing/insights/articles/adapt-the-marketing-strategy-for-covid-19
https://www.wordstream.com/blog/ws/2020/03/13/covid-19-response

